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Abstract. Under the rapid processes of globalization, education should help strengthen
the creative powers of society, especially of the younger generation, to preserve and to
develop the identity, as well as to educate civil society, increasing employment
opportunities, particularly the ones of the youth, as well as economic competitiveness,
reducing poverty and social exclusion. This paper defines the concept of
entrepreneurship, the importance of entrepreneurial competence in the context of
learning to act, it also presents an overview of youth employment and unemployment
situation in the labour market, entrepreneurship level evaluation problem. The paper
presents results of the survey carried out among young people in Lithuania, Slovakia
and Germany, the attitude towards decision-making, time management, initiative,
leadership, communication, confidence, responsibility, money and investment risk,
mental stamina, creativity, acquired and inborn personal characteristics of businessmen
as well as small (family) business development opportunities.

Keywords: business environment, competence, entrepreneurship, entrepreneur,
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Introduction

The research problem is the youth entrepreneurial education, one of the
most important areas of critical economic development, reducing
unemployment that has an impact on contributing to social and economic
welfare of society. It is important to ensure the comprehensive
understanding of the principle if young people have access to their family
business, they continue their parents’ business. Future professionals
must be able to work in a team (it is necessary for workers and
supervisors), to coordinate the individual and social competences, to be
prepared for lifelong learning, scientific and technical progress and
increasing demands for new knowledge, to adapt to the frequent change

Socialo zinatnu Zurnals Nr. 1(6) 7


mailto:r.buciene@ekf.viko.lt 
mailto:erstida.ulvidiene@gmail.com

concerning work, to corporate globalization requiring multi-
management, which entails flexibility and tolerance, intellectual
openness and all the efforts to execute the work. They have to be aware
of the international arena, which is understood as the ability to work in
different cultural systems, a great sense of responsibility for
manufacturing a product, service, quality, likewise taking the
responsibility over the collaborators. The main aim is to disclose the
value of youth, the family approach to the constantly changing business
environment. In order to accomplish this aim, the following tasks have
been set: to describe the concept of entrepreneurship; to review the
attitudes of young people participating in the survey of personal
characteristics; to explore the opinions of respondents on the essential
characteristics of an entrepreneur. According to A. Tajani, vice-president
of the European Commission, responsible for enterprise and industry,
business growth means more innovative and competitive jobs. Becoming
an entrepreneur is allowing one’s own vision to become a reality which
requires a lot of personal risk and efforts. Entrepreneurs are the heroes
of our time. Entrepreneurship is also the strongest growth promoter in
the history of economy (10).

The aim of the article is to analyse the entrepreneurial dimension and to
describe the attitude of the surveyed students towards personal
characteristics in the changing business environment.

The objectives of the article are to define the concept of entrepreneurship
in the context of learning to act, to evaluate and compare the level of
entrepreneurship in Lithuania, Slovakia and Germany and to reveal
young people's attitude towards decision-making, time management,
initiative, leadership, communication skills, self-confidence,
responsibility, investment risk, creativity, and small (family) business
opportunities.

The Entrepreneurship and the level of Entrepreneurship

Entrepreneurship is the practice of establishing new organizations,
particularly new businesses, generally in response to identified
opportunities. Entrepreneurship is often a difficult undertaking, as the
majority of new businesses fail. Entrepreneurial activities are
substantially different depending on the type of organization that is being
established. Entrepreneurship is the ability to transform the existing
human and material resources into the production that is demanded and
required by other people. The choice, frequency and stability of
consumption point in relation to the production demand and its
competitive advantages on the market (2).
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The concept of entrepreneurship has a wide range of definitions.
Entrepreneurship in a proper sense is understood as knowledge of
earning money, creating surplus value, receiving investments.
Entrepreneurship in a broad sense is understood as an individual way of
thinking, personal, social and managerial competences. Joseph
Schumpeter (1883 - 1950), one of the most well-known theorists on
entrepreneurship, defined an entrepreneur as the one who reorganizes
economic activity in an innovative and valuable way. His definition of
entrepreneurship placed an emphasis on innovation, such as new
products, new production methods, new markets and new forms of
organization. J. Schumpeter (1961) defined innovation, creativity and
discovery as the vital core subjects (2).

Economic literature provides many definitions of entrepreneurship.
Entrepreneurship can be defined as an initiative of the organization,
including the risk behaviour, increasing the value of the development
process, as the opportunities for searching and using, focusing on
innovation. The concept is derived from the English word
“entrepreneurship”, which is associated with the possibility of
discovering new opportunities, the opportunity to realize ourselves and
the creation of economic or social value. Economic Glossary defines
entrepreneurship as people’s propensity and ability to take the economic
activity by combining capital, labour and other economic resources, in
order to make profit and assuming all of the activities associated with
risk. Entrepreneurship in its explicit sense is understood as creation of
added economic value of the payment to make money, attracting
investments. Entrepreneurship in its broad sense is a set of natural or
acquired personal characteristics, which allows us creating not only
economic but also social values. Entrepreneurship is a personal way of
thinking, personal, social, managerial excellence, which allows adapting
already existing knowledge to the needs of everyday life — specific skills,
providing the opportunity not only to organize one’s own business, but
also to take the risk for any decisions. If a fundamental mathematician
and theoretical astronomy researcher had entrepreneurial qualities and
abilities, he would be an innovator. If such a person were an artist, he
would have to belong to avant-garde. In the world of business
entrepreneurship family is the family of great strategists, the conquerors
of new markets, new products, services and facilities. As the English
sociologist and cultural historian Henry Thomas Buckle wrote: “In
ancient times, the richest countries were those, which had generous
nature; now those which have more active people.” (2). In regards with
the educational services, young people are provided unique
opportunities on the market, where they use practical experience and
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theoretical knowledge in small and medium-sized enterprises.
Promotion of youth entrepreneurship is one of the most important
objectives of the educational institutions. Joseph Schumpeter once
argued that economic progress takes place in “cracks” and “leaps” rather
than “infinitesimal small steps” as it is driven by rule-breaking
entrepreneurs. It might be nice to think that we could have growth and
job—creation without a good deal of Schumpeterian cracking. But,
unfortunately, some thoughts are really worthless, impossible to be
implemented and even silly.

Small entrepreneurs need to develop new technologies, products and
services that are competitive in the market. An entrepreneur must have a
long-term strategy that should be implemented. Innovation is one
common trend which is essential to ensure the success of
entrepreneurship. Innovation brings something new or unusual onto the
market and exacerbates the competitive process, as well as generates
wealth. New companies, new products and new opportunities for
business development increase the gross added value and improve the
quality of life. Therefore, young people must deliberately use their inborn
characteristics and acquire the characteristics during the study process
which are necessary for their business development.

An entrepreneur is a person who undertakes and operates a new
enterprise or venture and assumes some accountability for the inherent
risks. Individual characteristics of the entrepreneur are the following: the
ability to take the lead, self-sufficiency, innovative skills, creativity,
enthusiasm, push, persistence, being a leader, the ability to overcome
obstacles and communicate (1).

Today’s producers are entrepreneurs, i.e. persons engaged in business
and working independently at their own risk, and financially accountable
for themselves. When working, businessmen have to make difficult
decisions and to manage the flow of information. Entrepreneurship is a
human way of thinking and acting, making money, attracting investments
and customers, i.e. creating economic added value. Entrepreneurial
characteristics are useful for a successful businessman in everyday and
professional life and are closely related to the ability of strengthening
one'‘s position on the market.

Nowadays Lithuanian society is characterized by rapid changes in
political, economic and social spheres. Changing business environment is
alternating social lifestyle, values and relationship of individuals.

Rapidly changing business environment increased the number of
enterprises: since 2007 till 2012 the number increased from 76516 to
83624 enterprises, that is 9.3 percent. The number of private enterprises
since 2008 till 2012 decreased from 23406 to 12155, that is 52 per cent
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(Table 1). Although the activity of a private enterprise provides more
freedom, it simultaneously increases the risk of being responsible for
one’s own assets.

Table 1.
Number of enterprises (at the beginning of the year) in Lithuania,
from 2007 to 2012 (3)

2007

2008

2009

2010

2011 20

12

Total |Private

Total

Private| Total

Private

Total

Private

Total

Private| Total

Private

76516| 23406

81376

22704 (84574

20499

83202

16742

86987

16410 (83624

12155

Long-term national economic development strategies emphasize the fact
that business development is one of the most important economic
policies. It basically works on the general economic development,
creation of job and ensuring social stability.
Unemployment is currently one of the most pending problems. Youth
unemployment emerges due to the overall labour market situation.

Table 2.
Unemployment rate (%) in Lithuania, Germany and Slovakia
from 2000 to 2011 (3)

Country Lithuania Germany Slovakia
2000 16.4 7.5 18.8
2001 16.5 7.6 19.3
2002 13.5 8.4 18.7
2003 12.5 9.3 17.6
2004 11.4 9.8 18.2
2005 8.3 11.2 16.3
2006 5.6 10.3 13.4
2007 4.3 8.7 11.1
2008 5.8 7.5 9.5
2009 13.7 7.8 12.0
2010 17.8 7.7 14.4
2011 15.4 7.1 13.5

The youth (aged 20-24) unemployment rate in Lithuania in 2010 made
up 17.8 per cent, and was twice as high as in 2005. The situation was very
similar in Slovakia. The highest unemployment rate in Germany was in
2005 and every year decreased. The analysis shows that current situation
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of the business environment in Lithuania and Slovakia is not favourable
to young people.

The entrepreneurship index of the Department of Statistics is calculated
on the basis of two criteria: the level of entrepreneurship (1) - according
to the existing businesses per thousand of the population, the level of
entrepreneurship (2) - by individuals engaged in individual activities,
including those working under a business license, per thousand of the
population. According to the Department of Statistics, it is possible to
calculate the cumulative total of the level of entrepreneurship (3).
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Figure 1. Cumulative total of the level of entrepreneurship rate in Lithuania in
2003-2012: operating companies (light grey) and persons engaged in
individual activities, including those working under a business license

(dark grey), the number of 1000 inhabitants
(Authors, 2012)

The research on motivation and entrepreneurship

The goal of the research is to reveal the attitude of the youth towards
entrepreneurship. The research objectives are the following:

o To find out the youth attitude towards essential characteristics of
an entrepreneur.
o To reveal the 18-24 year old respondents’ motivation in relation to

setting up their own business or getting it from their parents.
The research methods are as follows: analysis and synthesis, grouping,
and self-completion questionnaire methods. The research “Would you
like to set up your own business or get it from your parents?” The period
is defined as 2011-2012 in Vilniaus kolegija/University of Applied
Sciences, Faculty of Economics, Lithuania, Kiel University of Applied
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Sciences, Germany, University of Trencin, Slovakia. The questionnaire
consisted of closed and open questions.
Table 3.
The questions which could be used to describe the natural and acquired
characteristics of the respondents in Lithuania, Germany and Slovakia
(Authors, 2012)

Lithuania Germany Slovakia

Questions Yes | No No Yes No No Yes No No

o o answer| -, 0 answer| -, 0 answer
(o0 | @) || o0 | o) | o0 | o) |G

76 12 12 68 30 2 88 10 2

Do you like to
make decisions?
Are you able to

74 11 15 96 4 - 83 12 5
plan?
Do you finish
your work on 71 17 12 68 28 4 85 12 3
time?
Are you able to
take the 66 18 16 91 7 2 78 18 4
initiative?
Are you aleader? | 30 38 32 40 60 - 43 47 10
Do you like
working with 73 11 16 86 12 2 89 9 2
people?

Do you easily
adapt to changes?
Are you self-
confident?

Are you
determined to
take risks 46 14 40 36 64 - 52 42 6
investing money
in business?

Are you
physically and
morally fit
enough if it falls
to work 12-16 30 37 33 24 76 - 48 50 2
hours per day, 6
days per week,
weekends and
holidays?

Are you strong
enough to bear 34 33 33 49 48 3 42 55 3
the strain?

64 24 12 76 20 4 80 15 5

77 16 7 72 28 - 85 12 3
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Answering the question “Do your parents have their own business?”
there were 6 per cent. The respondents emphasized the following
characteristics of their parents-businessmen: ability to plan their work,
make decisions, determination, risk-taking, diligence, thoroughness,
leadership, ability to have logical mind and self-confidence.

The respondents pointed out the reasons why they were not motivated to
set up their own business: having a negative opinion of a business sphere,
present business situation, having no interest in a particular business
sphere, having a wish to start business on their own. The respondents
highlighted the essential characteristics of an entrepreneur. The research
stated that the respondents had essential inborn and acquired
characteristics of a businessman, but the reasons why they were not
motivated to set up their own business were the following: studies are
focused on the acquisition of the theoretical knowledge, business is a
risky venture, most of them do not get practical knowledge in families
and they do not want to succeed in their parents’ business.

Are you strong enough to bear the
strain? ‘

Are you physically and morally fit enough
ifit falls to work 12-16 hours per day? ‘

Are you determined to take risks
investing your money in business?

Are you self-confident?
Do you easily adapt to changes?

W Yes
Do you like working with people?

HMNo

No answer
Areyou a leader?

Are you able to take the initiative?
Do you finish your work on time?
Are you able to plan?

Do you like to make decisions?

20 40 60 80 100 120

o

Figure 2. Answers of the students of Vilniaus kolegija/University of Applied
Sciences, Faculty of Economics, Lithuania (Authors, 2012)
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In order to successfully manage a business enterprise, you need to plan
and be diligent. The survey results show that an average of 80 per cent of
the respondents like to make decisions, about 80 percent of the
respondents know how to plan their activities. Almost 83 per cent of

German students can plan their activities. Slovak students finish their

work on time (85 per cent). German students are proactive (91 per cent).

Head of the company is a business planner and implementer, a leader

influencing others to achieve company’s goals. A successful business is

very important for communication, adaptability to the environment. The
survey showed that more than 80 per cent of German and Slovak
students had good communication skills and 73 per cent of the surveyed

Lithuanian students were easy to communicate with. About 80 per cent

of German, Slovak and Lithuanian respondents noted that they could

easily adapt to changes. In the survey such characteristics as ability to
take the lead, self-sufficiency, innovative skills, creativeness, enthusiasm,
push, persistence, being a leader, communicativeness were emphasized.

Inborn and acquired characteristics rated by respondents are adequate

to the characteristics of a successfully working entrepreneur. The

respondents did not point out theoretical differentiation between
characteristics of people and entrepreneurs because of the following
reasons:

o The respondents of the three questionnaires equally rate the
characteristics of an entrepreneur - communicativeness, diligence,
self-confidence and the characteristics of people in agriculture -
perceptivity, diligence and responsibility.

° People who are self-sufficient and are determined to risk, want to
be businessmen, but only half of them were determined to take
risks investing their money in business. It is true to say that
business is a risky activity that is why motivation of making
business is usually diminished.

Most parents possess such business characteristics: leadership, spiritual
strength, responsibility, activity, integrity, determination and ability to
perform work on time, work overtime, risk, and so forth. If their parents
have business, half of the respondents, participating in the survey, want
to have their own business, half of such respondents do not want to take
over the business because of the following reasons: they do not like
business and do not want to put a lot of effort in it, not all of them
answered this question. 0.5 per cent of the respondents noted that their
parents do not have their own business, but they admitted that if their
parents had their own business, they would be very interested in such an
activity and they would be ready to continue the family tradition.
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Are you strong enough to bear the
strain?

Are yvou physically and morally fit
enough if it falls to work 12-16 hours
perday?

Are yvou determined to take risks

investing vour money in business?

Are yvou self-confident?

Do yvou easily adapt to changes?

- Yes
Do yvou like working with people?

m No

W No answer

Are you a leader?

Are yvou able to take the initiative?

Do you finish yvour work on time?

Are you able to plan?

Do you like to make decisions?

I

o]
N
Q
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[
o -
o]

80 120

Figure 3. Answers of the students of University of Trencin, Slovakia
(Authors, 2012)

An entrepreneur has to be self-sufficient and willing to risk. The question
about confidence had a positive response rate of 80 per cent out of all
surveyed students, almost every second respondent was determined to
risk investing his/her money in business and about 30 per cent were
physically and morally fit enough to work 12-16 hours per day, 6 days a
week, weekends and holidays, and about 35 per cent of respondent were
spiritually strong enough to work under pressure.

If to compare the results of three questionnaires, the views regarding
essential inborn and acquired characteristics of an entrepreneur have
changed. Essential common inborn and acquired characteristics of an
entrepreneur are communicativeness, diligence, and self-confidence.
During their studies, students improve their theoretical knowledge. In
order to get practical experience related to their field of studies, the
students made a suggestion to volunteer their consulting services to the
market, experiencing unique learning opportunities by doing
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professional project work on the one hand and managing small and
medium-sized enterprises on the other.

Are you strong enough to bear the strain?

Are you physically and morally fit enough
if it falls to work 12-16 hours per day?

Are you determined to take risks
investing your money in business?

Are you self-confident?
Do you easily adapt to changes?

M Yes

Do you like working with people?
m No

Are you a leader? No answer

Are you able to take the initiative?

Do you finish your work on time?

Are you able to plan?

Do you like to make decisions?

0 20 40 60 80 100 120

Figure 4. Answers of the students of Kiel University of Applied Sciences,
Germany
(Authors, 2012)

Conclusions

1. One of the most important strategic goals of the economic
development is to create a favourable legal and economic
environment for business in order to protect welfare and
employment of society.

2. Today's producers are entrepreneurs, i.e. persons engaged in
business and working independently at their own risk being also
financially accountable for themselves.

3.  The concept of entrepreneurship has a wide range of definitions.
Entrepreneurship in a proper sense is understood as knowledge of
earning money, creating surplus value, receiving investments.
Entrepreneurship in a broad sense is understood as an individual
way of thinking, personal, social and managerial competences.
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Business is a risky activity and personal bankruptcy together with
the fear of failure weakens the motivation to engage in it.

Research stated that the respondents have essential inborn and
acquired characteristics of a businessman, but the reasons why
they are not motivated to establish their own business are the
following: studies are more focused on acquiring theoretical
knowledge, business is a risky venture, most of them do not get
practical knowledge in families and they do not want to succeed in
their parents’ business.

An average of 80 per cent of the respondents from all countries like
to make decisions, know how to plan their activities, complete their
work on time, they are responsible, self-confident and able to
communicate. German students are proactive. About 80 per cent of
German, Slovak and Lithuanian respondents noted that they could
easily adapt to changes.

During their studies, students do not get enough practical
experience that is why they make a suggestion to volunteer their
consulting services to the market, experiencing unique learning
opportunities by doing professional project work and managing
small and medium-sized enterprises.
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Kopsavilkums

Musdienu straujas globalizacijas apstaklos izglitibai butu jastiprina
sabiedribas radosSas spé€jas, jo ipaSi tas attiecas uz jauno paaudzi. Tadeéjadi tiktu
aizsargata un attistita identitate, audzinata pilsoniska sabiedriba, palielinata
nodarbinatiba, jo Ipasi jaunieSu vidu, veicinata ekonomiska konkurétspéja, samazinot
nabadzibu un socialo izstumtibu. Darba ir skaidrots uznémeéjdarbibas jédziens,
konkurétsp€jas nozime, uznémejdarbibas kompetences nozime macoties rikoties, ka
arl atainota kopéja situacija attieciba uz jaunieSu nodarbinatibu un bezdarbu darba
tirg, problematika saistiba ar uznemeéjdarbibas limeniem. Darba ir ar1 atspoguloti
aptaujas, kas veikta Lietuvas, Slovakijas un Vacijas jaunieSu vidu, rezultati. Galvenais
merkis bija atklat jaunas paaudzes veértibu, vinu gimenes pielagoSanas spéju nemitigi
mainigajai uznéméjdarbibas videi. ST mérka sasnieg$anai tika izvirziti $adi uzdevumi:
uznémeéjdarbibas jédziena izpéte, veiktaja aptauja iesaistito jaunieSu attieksmes pret
personigam iezimém noteikSana, respondentu uzskatu attieciba uz galvenajam
uznémeéjdarbibas iezimém izpéte. Uznéméjdarbiba ir cilvéeku domasanas un ricibas
veids, naudas pelniSana, investiciju un klientu piesaistiSana, t.i., ekonomiskas
pievienotas vértibas radiSana. Uznémeéjdarbibas ipasSibas uznémeéjam ir bitiskas
ikdienas un profesionalaja dzive, ka arl tas ir cieSi saistitas ar sp€jam nostiprinat
poziciju tirgu.

Aptauja tika veikta laika posma no 2011. lidz 2012.g. 3 Sadu iestazu studentu
vidi: Vilnas kolégija/ LietiSko zinatnu Universitate, ekonomikas fakultate (Lietuva)
(Vilniaus kolegija/University of Applied Sciences, Faculty of Economics), Kiles Lietisko
zinatnu Universitate (Vacija) (Kiel University of Applied Sciences), Trencinas
Universitate (Slovakija) (University of Trencin). Aptaujas rezultati paradija, ka vidéji
80% respondentu visas minétajas valstis patik léemumu pienemsSana, vini zina, ka
planot savas aktivitates, ka laicigi pabeigt savu darbu, ka ari vini ir aktivi. Uznémuma
vaditajs ir arl uznémeéjdarbibas planotajs un istenotajs, lideris, kas ietekmé citus
uznémuma meérku sasniegSanai. Veiksmiga uznémeéjdarbiba ir loti butiska
komunikacijas procesam, pieméroSanas spéjam videi. Aptauja pieradija to, ka vairak
neka 80 procentiem Vacijas un Slovakijas studentu piemit labas komunikacijas spé€jas,
73 aptaujatajiem Lietuvas studentiem nesagadaja gritibas komunicét ar citiem
cilvekiem. Apméram 80 procenti Vacijas, Slovakijas un Lietuvas respondentu
noradija, ka viniem butu viegli pielagoties izmainam.
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