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Abstract. The Study aims to examine residents’ perception of positive festival impacts, social
cohesion and cultural benefits on the relationship between community attachment and well-
being. An integration of the Social Exchange and Affect Theories are employed to develop
and test a conceptual model that test the interrelationships. The quantitative research
approach is used to conduct the study on resident attendees of the Jameson Festival in
Victoria Falls, Zimbabwe. Via the convenience sampling technique data are collected.
Results of the study indicate that festivals foster community cohesiveness and community
attachment. They also show that the perceived positive festival impact: community
cohesiveness is strongly related to community attachment and well-being; community
attachment mediates the relationships. Contrarily, though the relationship between festival
cultural preservation and community attachment was partially supported, there was no
significant association to well-being. The theoretical implications of the study lay mainly on
the introduction of a new theory to the festival body of studies and the study’ findings shed
light and direction on practical implications and future directions for festival organizers and
scholars.
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Introduction

The past decades have seen growth in festivals become tourist
attractions (Luna, 2015), and emerge as exciting sectors of the tourism
industry, posing significant economic, socio-cultural, and political impacts
within host communities (Arcodia, Whitford, 2006; Song et al, 2015).
Notably, there has been a number of destinations globally investing in
festivals (Asero, Tomaselli, 2021), similarly, the case with Zimbabwe. Seen as
crucial motivators of tourism embodying significant elements towards
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marketing plans and developments of destinations (Asero, Tomaseli, 2021),
festivals serve different purposes to host communities.

Previous studies show that festivals positively affect a destination’s
image (Lee et al., 2005; Luna, 2015), enhance the self- image of the local
population (Quinn, 2006). Local festival developments increase cultural
tourism and provide the tourist destination with economic and cultural
benefits (Luna, 2015). Additionally, festivals enhance community well-being,
community cohesion, enhance pride, community identity (Derret, 2003),
foster the sense of community (Van Winkle, Woosnam, 2013; Yu, Ke, 2010),
improve residents’ well-being (Yolal et al., 2016), emotional solidarity and
community attachment (Li, Wan, 2014) as well as residents’ support to local
events (Prayag etal., 2013).

In view of the above arguments and how festivals increase interest and
growth in several destinations, a need to understand residents’ perceptions
of festival impacts and their effects on communities’ well-being arise. Most
studies make general reports on festival impacts (socio-cultural and
economic) with less attention given to other festival benefits: community
cohesion and culture preservation. Moreover, suggestions to further
investigate the relationship between perceived festival impacts and
residents’ well-being (Yolal et al., 2016) are called for. Literature suggests
that festivals foster community attachment (Li, Wan, 2014) and promote
community identity and social cohesion amongst residents (Yolal et al.,
2016). Community attachment though not new to festival studies, has mostly
been explained from a festival visitor perspective in relation to satisfaction
and behavioural intentions (Lee et al, 2014), with little known from a
resident’s perspective.

Improving residents’ well-being has been the main focus of many public
policies and governments (Dolan, Metcalfe, 2012). Organ et. al,, (2015)
indicate that festivals promote social interactions and social relationships
that have the ability to improve residents’ well-being and enhance a sense of
belonging (Cohen, 2004). Although research has confirmed that festivals
enhance subjective well-being of local residents, Diener and Diener (2009)
denotes that there is still a little understanding regarding residents’
participation in festivals and how it influences subjective well-being and
quality of life. Suggestions are also made to investigate residents’
perceptions of festival social impacts and their relationship to quality of life
(Hao etal.,, 2011; Yolal et al., 2016).

On this milieu, the research objectives implicated investigate the
relationships between perceived positive festival impacts (community
cohesion and culture preservation), community attachment and residents’
well-being. The study also analyses the mediating role of community
attachment on the interrelationships. The study contributes to literature by
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developing and testing a conceptual model that investigates the effects of
festival benefits on the aforementioned interrelationships. It introduces
community attachment as a mediator. And it uses theoretical frameworks to
investigate residents’ perceived festival impacts in a host community (Van
Winkle, Woosnam, 2014). Finally, a new theory (Affect theory) is introduced
to further explain the interrelationships.

Literature review

Two theories are used in this study to develop hypotheses on the
proposed interrelationships. The social exchange theory (SET) analyses
social behaviours and observes them as a process (Van Winkle, Woosman,
2014), working on a comparison of relationships. That is, one’s ability to
weigh and assess the benefit they get from a relationship given their input
towards it. SET assumes that people are likely to take part in an exchange,
given they benefit something from it, without accruing fees (Prayag et. al,,
2013). Past studies confirm the assertions, as it was noted that residents
assessed events based on perceived positive and negative impacts of costs
(Li, Wan, 2017) and individuals positively viewed tourism upon experiencing
higher benefits of an event (Van Winkle, Woosman, 2014).

In line with Andriotis and Vaughan’s (2003) interpretation of the theory,
this study adopts SET, on the assumption that when residents perceive
positive festival benefits, communities develop attachment, ultimately
leading to improved lifestyles. SET, however, has known limitations (Prayag
et al., 2013; Song et al., 2015), thus the use of integrative approaches; use of
Affect Theory in the current study.

Affect Theory (AT)

The Affect Theory evaluates the emotions and feelings experienced by
individuals given a certain action or encounter. The theory implies that
people react in a certain way given that certain emotions within them are
aroused. AT tries to understand what brings people together in a community
and how people relate to their surroundings (d’Haustere, 2015). The theory
has been used to evaluate social relations in tourist destinations (d’Haustere,
2015). Ettinger (2006) viewed affect as a relational force. The theory helps
understand human being social links, how they bring individuals together
towards a common identity (Ettinger, 2006). d'Haustere’s (2015) study
notes that tourist destinations provide several prospects for visitors to
develop affect. Tourists look for social capital and create collective identity
at a destination. Similarly, this research suggests that festivals have the
ability to create social capital for residents in a host community, hence the
capacity to develop affect which leads to community attachment. The theory,
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although new to festival settings, helps understand residents’ actions based
on how they perceive festival impacts, and how their perceptions influence
community attachment and residents’ well-being.

Perceived Festival Impacts (Benefits: Community Cohesion & Cultural
Preservation) and Community Attachment

Community cohesion concerns bringing people together by developing
strong relationships amongst people while collectively gathering to share a
common value. It promotes peace, and fosters a sense of belonging by
advocating for community networking. Cohesion prompts harmony in
communities and improves residents’ quality of Life (Britannica, 2013).
Festivals motivate social cohesion as they strengthen relationships within
communities (Gursoy et al., 2004; Rao, 2001). In light of the arguments
above, a conclusion is made that, social networks, a sense of belonging,
community identity and pride predict social community cohesion, making
community attachment inevitable. Festivals are developed for the purpose of
preserving culture (Yolal et al., 2016). They portray the cultural wealth of a
destination and give rise to the development of cultural activities in host
communities. Accordingly, festivals allow communities to promote and
sustain their culture through prolonged displays and participation in
traditional activities (Black, 2016).

Festival benefits relate highly to community attachment. Community
attachment is noted as a socio-economic factor (Besculides et al., 2002).
Thus, when festival impacts are perceived as beneficial to a host community,
community pride, community elements, a sense of belonging and social
cohesion are developed. The SET and Affect theories are used to further
understand the relationships between positive festival impacts and
community attachment. SET has proven that the higher the involvement of
individuals in tourism developments, the more positive perceptions are
viewed (Van Winkle, Woosnam, 2014). Affect connects people or to a place,
thus helping us understand the relations between residents and their
community. As highlighted in d’'Haustere (2015), affect is a strong force for
social networks and it creates cohesion. It therefore is asserted that when
residents perceive positive festival impacts, cohesion which leads to
attachment is created. Once positive benefits such as socio-cultural and
economic impacts, cohesion and cultural preservation are experienced,
residents are motivated to come together towards a common goal. With the
forgoing discussion in mind, two hypotheses are constructed:

Hi: Community cohesiveness is related to community attachment.
Hz: Cultural preservation interrelates with community attachment.
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Perceived Festival Impacts (Benefits) and Residents’ Wellbeing

The term well-being is the state of comfort experienced by one which
entails security and happiness. It comprises two factors; the affective feeling
and cognitive assessment of one’s life (Diener, Suh, 1997). Well-being is the
outcome of one’s emotional reactions to events, the cognitive evaluations of
satisfaction and fulfilment that events bring to people’s lives (Yolal et al,,
2016). According to Diener and Suh (1997), satisfaction, pleasant affect and
low levels of pleasant affect measure well-being. While, literature suggests
that festival new experiences develop satisfaction (Liburd & Derkzen, 2009).
Festivals foster community and cultural/educational benefits, socio-cultural
festival impacts believed to improve residents’ well-being and quality of life
(Yolal et. al., 2016).

Festivals are considered a positive tourism development with the ability
to create economic benefits through government tax revenues, employment,
increased business prospects, and generation of extra revenue for the host
nations (Derrett, 2003; Yolal et al.,, 2016). Moreover, it is also noted that
festivals strengthen social ties, cohesion and pride in communities (Gursoy
et al.,, 2004; Herrero & Gracia, 2011; Rao, 2001; Yolal et al., 2016). With the
above notions in mind, propositions are made that community cohesion
contributes to the well-being of festival attendees. Alluded earlier, festivals
promote cultural preservation. For example, studies prove that festivals
provide an integral amount of cultural and educational benefits which have
significant positive effects on residents’ well-being (Yolal et al, 2016).
Therefore, the following hypotheses are developed:

H3z: Community cohesion positively relates to well-being.
H4: Cultural preservation associates with well-being.

Community Attachment and Residents’ Wellbeing

Community attachment can be referred to as a sense of belonging,
common identity and the willingness to take part in social activities. It is an
affective bond or an emotional attachment between individuals and their
community (Lee, 2013). Literature opines that social bonds (Goudy, 1990),
sense of community (Goudy, 1990; Williams et al., 1995), community pride
and community elements (Baker, Palmer, 2006) determine community
attachment. It is argued that when individual develop a sense of belonging
and identify strongly with its community, attachment and commitment
thereof on any matter arising in the community become easy (Lee et al,
2014). Some studies noted that positive and negative attitudes on festivals
affect community attachment (Li, Wan, 2014 ), while some noted that CA as a
social and economic factor affects residents’ attitudes and perceptions
towards tourism development (Besculides et. al., 2002).
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The more residents take part in festivals and realize positive benefits,
the more they develop a sense of belonging and feel the need to work
together towards a common goal. Thus, when community attachment is
developed, community pride is built amongst residents in a host community,
and when the social ties are perceived beneficial, residents’ well-being is also
improved. In agreement, Baker and Palmer (2006) purport that factors such
as community pride and community elements are major predictors of quality
of life. Additionally, studies indicate that community attachment influences
residents’ perceptions towards tourism development (Li, Wan, 2017). Given
the empirical evidence, the following hypothesis is constructed:

Hs: Community attachment is related to residents’ well-being.

Community attachment as a Mediator

SET helps understand residents’ attitudes towards development in host
communities. It is believed that when residents identify positive festival
impacts, inspiration to participate further in events may be drawn, thus
increasing community attachment and eventually residents’ well-being.
When residents highly regard festivals and perceive them beneficial to the
community, the more the people desire to work together, thereby developing
social bonds and community elements that contribute to social cohesion and
community attachment. It is also reasonable to suggest that once positive
benefits are highly perceived, communities easily recognize vital resources
such as culture preservation and they endeavour to sustain it, a process that
brings helps create social cohesion and attachment. A working and peaceful
community brings joy and satisfaction which are indicators for well-being.
Furthermore, d’Haustere (2015) suggests that affect develops social
connections and/or social relations that lead to action. Based on residents’
perceived impacts, affect develops cohesions in the same way affect attracts
tourists to a destination. Therefore, affect theory helps us understand how
residents connect with each other when they perceive benefits, create
attachment to a place, thereby adding value to their lives. The following
hypotheses are thus constructed:

Hs: Community attachment mediates the relationship between community
cohesion and residents’ wellbeing.

H7: Community attachment mediates the relationship between cultural
preservation and residents’ wellbeing.
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Conceptual Model

Based on the notions that festivals greatly contribute to and benefit host
communities, the proposed conceptual model of the study is presented
below.

Perceived Festival Impacts H3
- i
Community
Cohesiveness H1 .
Community HS
\A Attachment Wellbeing
H2
H6;H7
Cultural Presevation
L H4

Fig.1. Conceptual Model

Methodology

Data were gathered from residents of Victoria Falls, Zimbabwe, the host
destination of the Jameson Festival. Termed “Africa’s largest new year
celebrations”, it is a three-day music event running every year from the 29t
- 31st of December. Deductive approach research methods were used to
develop and test the conceptual model. While convenience sampling which
relies on data collection from members conveniently available to take partin
the study (Saunders et al., 2012) were engaged for the study. Data were
collected through self-administered questionnaires after a pilot study was
conducted with 20 residents in Victoria Falls, Zimbabwe. Questionnaires
were completed onsite, and of the 500 questionnaires distributed, 346 were
returned.

Perceived benefits were measured using seven parameters (Song et al.,
2015), consistent with (Gursoy, Kendall, 2006; Jackson, 2008; Liu, 2009;
Lorde et al., 2011; Small et al., 2005; Zhou, Ap, 2009). Four items were used
to measure community attachment (Li, Wan, 2013) adopted from literature
(Sheldon, Var, 1984; Williams et al.,, 1995), and three items were used to
measure residents’ well-being (Yolal et al.,, 2016).

The research was conducted in March 2017, two months post the
Jameson festival consistent with Li and Wan (2017), Prani¢, Petri¢, and
Cetini¢ (2012), Song et al. (2015), and Van Winkle and Woosnam (2014). For
ethical reasons, respondents were briefed on the purpose of the study and
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they were assured of anonymity and confidentiality. Eligible respondents
had to be eighteen years of age and above, be residing in Victoria falls for at
least a year and over since festival inception and should have attended the
Jameson festival at least once. Such criteria were considered in previous
studies (Li, Wan, 2017; Prayag et al., 2013; Yolal et al., 2016).

Frequencies were used to show the demographic profile of the
respondents. Convergent and discriminant validity were assessed through
exploratory factor analysis and Pearson correlation. Each variable’s
Coefficient alpha (Nunnally, 1978) is reported with the significance level of
.70. The hypothesized relationships were assessed via hierarchical multiple
regression analysis in line with Baron and Kenny’s (1986) guidelines in order
to gauge the mediating effects. The Sobel test was used to report the
significance of the mediating effects.

Results

Respondents’ Profile

The study shows that more men participated in the festival (52%) than
women (48%), and 63% of the participants were either single or divorced
while rest were married (36.7%). Most respondents (57.5%) were between
the ages of 28-37; 38-47 (22.6%), 18 - 27 (17.2%) and the rest of the
participants at 2.7% were above the age of 48. The majority of the residents
were formally educated, 45% of the participants had a university degree, had
received vocational training (35.5%) and or a high school qualification
(14%) and at least 3.9% held a masters’ or PHD qualification, and the rest of
the residents had reached as far as primary level education. The
participating residents had to be residing in the host destination for over a
year and above post festival commencement.

Exploratory Factor Analysis and Correlations

In order to assess convergent and discriminant validity, an exploratory
factor analysis (principal component analysis) with Varimax rotation and
reliability analysis were performed. The five indicators in the model
explained 79 % of the variance. All of the items had factor loadings of 0.70
and above and loaded onto their underlying constructs. All Eigen values were
greater than 1.00. All coefficients Alpha were higher than the cut-off level
0.60. Specifically, festival impacts (cultural preservation and community
cohesiveness) and community attachment reported a Cronbach Alpha of
0.87, 0.74, and 0.91. Cronbach Alpha for WLB is reported at 0.89, which
shows that all the scales were reliable. Therefore, convergent validly and
discriminant was established.
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Table 1 Scale Items, Exploratory Factor Analysis and Internal
Consistency Reliability (compiled by the authors)

Scale items Factor Loadings| Eigen values % of the variance a
IMPCB 3.68 28.37 0.87
Cult Preserve
1 .95
2 .92
3 .76
4 .75
COMATT 2.94 22.60 0.91
1 .93
2 .92
3 .86
WLB 1.96 15.04 0.89
1 .93
2 .90
3 .87
MPCB Com coh 1.70 13.00 0.74
1 .85
2 .82
3 .79

Note: Kaiser-Meyer-Olkin of sample Adequacy=.711; Bartlett's Test of
Sphericity=2413.979, p<.001. a- Coefficient alpha; IMPBC CultPreserv = Impact (benefit)
Cultural preservation; COMMATT = Community attachment; WLB = Wellbeing; IMPCB
Comcoh = Impact (benefit) community cohesiveness.

Table 1 presents the correlation coefficients among the study variables
which are below .70. Means, a standard deviation, and correlations of the
variables are also shown in Table 2. The first three conditions for mediation
analysis (Baron, Kenny, 1986) are achieved, as the main correlations among
the study variables are significant. Firstly, there is a significant correlation
between community cohesiveness and cultural preservation (r = -.151) and
community attachment (r =-.258) based on the first condition. Table 4 which
presents regression results also supports these direct relationships. There is
a significant correlation between community cohesiveness and well-being (r
=.206) but not between cultural preservation and well-being. The significant
relationship between the independent and the criterion variable supports
the second condition. The third condition regarding the relationship
between the mediator and the criterion variable is also met only for
community attachment and well-being (r = .236). As there is no significant
association between well-being and cultural preservation, cultural
preservation is not included in the mediation analysis.
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Table 2 Mean and Standard Deviations of and Correlations between
the Variables (compiled by the authors)

Variables 1 2 3 4
1 WLB 1000
2 COMATT .236%* 1000
3 CULTPRES -.009 - 151** 1000
4COMCOH 206%* .258** -.022 1000
Mean 2.76 6.47 2.07 4.07
Standard deviation 0.78 0.67 0.64 0.56

Notes: Each variable’s composite scores were obtained by averaging scores across items
representing the measure. **Correlation significant at the 0.01 level. WLB = Wellbeing;
COMMATT = Community attachment; CULTPRES = Cultural preservation;, COMCOH =
Community cohesiveness.

Model Results

Table 3 presents the direct effects of the study’s variables. Hypothesis 1
puts forward that community cohesiveness is positively related to
community attachment. This hypothesis is supported as shown in Table 3, as
community cohesiveness has a significant influence on community
attachment ( = .258, p < 0.001). Hypothesis 2 puts forward that cultural
preservation is related to community attachment. Cultural preservation has
a significant negative impact on community attachment ( =-.151,p < 0.010)
shown in Table 3; therefore, hypothesis 2 is partially supported. Hypothesis
3 puts forward the effect of community cohesiveness on well-being.
Hypothesis 3 is supported (f =.206, p <0.001). Hypothesis 4 is not supported
because cultural preservation is not related to well-being. Hypothesis 5
which denotes the relationship between community attachment and well-
being is also supported. Hypothesis 6 is supported as community attachment
plays a mediating role between community cohesiveness and well-being as
shown in Table 4. That is, community attachment partially mediates the
effect of community cohesiveness on well-being, and the increment in R? of
the model (4R? =.036, p < 0.001). The Sobel test also provides support for
well-being as a partial mediator of the influence of community attachment
on community cohesion (t=2.54, p <0.01). Hypothesis 7 is not supported, as
cultural preservation was not included in the mediation analysis due to its
non-significant effect with well-being.
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Table3 Hierarchical Multiple Regression Analysis Results: Direct
Effects (compiled by the authors)

Communi . Communit .
Variable attachmel?t, Wellbeing Variable attachmen}; Wellbeing

B t B T B t B t
COMCOH 258 | 4.86**| .206 | 3.82**| CULTPRES | -.151| -2.77**| -.009 |-.158
F 23.59 - 14.58 - 7.66 - 0.25 -
Rlat each o7 | . | 0a | - 03| - | 00| -
step
AR? - - - - - - - -

**p < 0.001, *p < 0.10, figures in parentheses represent the t-values

Table 4 Hierarchical Multiple Regression Analysis Results: Indirect
Effects (compiled by the authors)

Dependent variable and standardized regression weights

Independent variables WLB

Stepl Step2
COMCOH .21(3.82)** .16(2.83)*
COMATT 19(3.57)**
F 14.58 13.93
R2at each step .042 .078
AR? .036

Sobel test: COMATT —>WLF ——> COMCOH 3.04,p <0.05
Note: The results do not show any problems of multicollinearity, *p < 0.05, **p < 0.001,
figures in parentheses represent the t-values; COMCOH = Community cohesiveness;
COMATT = Community attachment; WLB = Wellbeing.

Discussion

Of the seven hypotheses constructed, four hypotheses were fully
supported, one was partially supported and two were not supported. The
results indicate that positive festival impacts (benefits): community
cohesiveness and cultural preservation to some extent had effects on
community attachment, and community cohesiveness is positively
connected to community attachment. The result was consistent with other
researchers suggesting that positive festival impacts yields community
attachment (Li, Wan, 2013) and community pride (Mill, Morris, 2002), and
Getz (1997).

Culture preservation, considered a positive festival impact (Besculides
etal., 2002; Black, 2016; Van Winkle, Woosnam, 2014; Yolal et al., 2009; Yolal
et al, 2016) in this study had negative effects on community attachment.
Reasons to this outcome are not quite known, although assumptions are
made that, in the case of the Jameson Festival, negative results may have been
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due to the fact that the event is still fairly new to the community. Residents
may not have known that cultural practices in events yield benefits to their
community. Inconsistent cultural practices, less attention to cultural issues
and presentation during festivals lead to negative perception. The above
notions are supported in Black’s (2016) study which noted the need for
festivals to enhance cultural activities.

Consistent with Yolal’s et. al. (2016) findings that positive festival
impacts positively affected residents well-being, the current study findings
also showed that community cohesiveness positively affected residents’
well-being. Further findings in the study confirm a significant relationship
between community cohesiveness and residents’ well-being, with no
relationship whatsoever between cultural preservation and residents’ well-
being. Community harmony as noted earlier is an indicator for a desired high
life standard and/or one’s well-being. The result also supports the findings
of Gursoy et al. (2004) and Dwyer et al. (2000) who suggest that festivals and
events are a significant factor for the communities.

Preserving culture was not seen to contribute towards well-being. This
finding is contrary to what literature holds, as many studies have noted
cultural preservation to contribute to social cohesion (Black, 2016;
Highmore, 2016) amongst residents within a host community and wherein
social ties are meant to bring harmony that in turn contribute to the
residents’ well-being (Yolal et al, 2016). Research generally notes that
positive and/or negative impacts are inevitable, however, it may also be that
some events may or may not foster these effects (Ohmann et al,, 2006). The
results also suggest that community attachment positively relates to well-
being. Supporting the study findings, Goudy (1990) notes, a sense of
belonging, social bonds and a sense of community as antecedents of
community attachment believed to contribute toward well-being.

Lastly, the study results indicate that community attachment mediates
the relationship between festival impact (community cohesiveness) and
residents’ well-being. As alluded before, festivals foster cohesion and
attachment among individuals in a community. Once residents positively
perceive impacts of an event or experience benefits from it, courage and
confidence to participate more in the event is built. As the people interact
during the festivals, social ties are developed contributing to social cohesion
eventually leading to an affection and attachment towards the community.
When people begin to work together in agreement over the same issues,
peace is developed, an antecedent for well-being.

Theoretical Implications
The developed theoretical framework helps assess the effect of
residents’ perceptions on community attachment and well-being. In the case
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of SET, an exchange process takes place among residents. Residents become
more attached to their community when and if they perceive more positive
festival impacts (community cohesiveness). When more negative festival
impacts are viewed, likewise residents become less attached to the
community, and do not feel nor think their lives are improved in any way as
a result. The current study in line with other researchers further confirms
this notion to be valid (Nunkoo, Ramkissoon, 2011; Li, Wan, 2017), as
residents of Victoria Falls did not perceive any benefits in cultural
preservation, hence the negative results on the relationship between the
variable and community attachment and residents’ well-being.

Furthermore, the current research study implements the affect theory
(d’'Haustere, 2015) in the context of festivals. Affect theory, helps understand
what makes people come together, what attracts them to festivals and to take
part in the event. The results of the study prove that residents become more
attached to their community when they perceive positive festival impacts
(community cohesiveness) as compared with when the impacts are negative
(e.g., cultural preservation). The study introduces community attachment as
a mediator between festival impacts and residents’ well-being.

Practical Implications of the study

The study offers a number of practical implications for the Jameson
Festival organizers and other stakeholders involved in the planning,
marketing and promotion of the event. Residents play a vital role in the
commencement of festivals and its success, making them important
stakeholders (Deery et al,, 2012; Song et al., 2015). As such, involving host
community residents in festival planning could be beneficial to the success
of festivals. The results of the current study indicate that positive festival
impacts (benefits: community cohesiveness) are associated with community
attachment and residents’ well-being. Festival organizers must publicize the
anticipated festival benefits through various media and conducting of
community meetings with residents to discuss the event and make
preparations for it.

The study established community attachment as a mediator on the
relationship between festival impacts and residents’ well-being. As such,
festivals could be built in ways that social ties, a sense of belonging and a
sense of community are easily created within communities (e.g., via
community involvement and participation). Organizers could increase pride
among residents by giving them the honour to participate in the festival. The
study’s findings show that residents’ well-being is mostly enhanced when
locals have developed social community cohesion and attachment amongst
themselves. Thus, festival organizers should design festivals in such a way
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that social ties, bonds, community pride cohesion and community
attachment are enhanced.

Limitations and Future Research

This study pays attention to positive festival impacts, nevertheless
including the negative perceived festival impacts may also be beneficial to
further understanding the tested interrelationships. Two festival impacts
(benefits: community cohesiveness and cultural preservation) are included
in this study, other perceived impacts such as: community and educational
benefits (Yolal et al, 2016), socio, cultural, economic, physical and
environmental impacts on community attachment and well-being could be
investigated. Furthermore, the study focused on community attachment as a
mediator, future studies can implore other mediation mechanisms such as a
sense of community (Yolal et al., 2016), social ties, community identity and
pride.

Conclusion

The results show that festivals foster community cohesiveness and
community attachment. Events as such are quite involving, hence their
ability to help develop a sense of belonging and togetherness within host
communities. The results also show that the perceived positive festival
impact - community cohesiveness - is strongly related to community
attachment and well-being and as such community attachment mediates
their relationships. There is also a direct positive relation between
community attachment and well-being. Although the relationship between
festival cultural preservation and community attachment was partially
supported, there was no significant association to well-being.
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